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	Across
3. The rapid and unimpeded flow of capital, labor, and ideas across national borders.
4. Interactions with the consumers.
5. A business that sells goods and services to others
8. A type of  producer that builds houses, buildings, and bridges.
14. A business that buys goods and services from the producer and sells to retailers in large quantities.
16. Principles that govern your behavior.
17. A business that buys consumer goods and services and sells it back to the consumers
18. How the business functions day to day.
19. How individuals act that determines what they buy or sell.
21. Without the ability to enforce or take action.
22. The activities of making goods or services.
23. A set of rules.
24. A producer that changes the shape or forms of materials to make certain goods
25. A business that provides intangible activities that satisfy the customer.
26. Someone that provides goods in their natural state.
	Down
1. The number of workers that are supervised by one manager.
2. The process of allocating the price, promotion, and ideas about a good or service that will satisfy the consumer.
6. People who provide goods and services.
7. Strong focus on meeting consumer needs and wants.
9. Getting the job done.
10. The flow of authority within an organization
11. A style of management that involves having a plan before they change, instead of being catch off guard.
12. The process of coordinating resources in order to complete goals of the company.
13. Resources that not required to operate a organization.
15. Formal, direct authority that effects a business day to day operations.
20. The power to control or influence the opinions and actions of others.
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