	Name: ___________________________________________


The Market Place 
1. EMAC OF CHANEC  ___________________________________
2. RPLECAMTEAK _______________________________________
3. EDIPETVCE SINVADIGRTE  ____________________________
4. EHSRREI-UPGSH NLGILES  ____________________________
5. PREIC _____________________________________________
6. SSOL RDALEE _______________________________________
7. ONMPIROTO _________________________________________
8. TEABRE ____________________________________________
9. -ROCCMEMTE ________________________________________
10. OPCOUN ____________________________________________
11. UNBIYG ENICVEINT __________________________________
12. RCCM-MOEEE ________________________________________
13. OTCLNIFC OF EETTNRIS  _____________________________
14. UCMSROEN APEROETICOV  _____________________________
15. C-NRK-ROITBDAMRA ESROT ____________________________
16. EIVGASRIDNT  ______________________________________
17. TMGEIEALTKNRE  ____________________________________
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